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Crisis — the quick reaction needed by many people requires the
spreading of the idea that the crisis imminent.

Mission — the concerted effort of many people needed to accomplish
major goals requires that the idea of the mission be rapidly spread
and accepted by as many people as possible.

Problem — those situations in which the rapid involvement of many
people is desirable. It is also extremely gratifying to communicate
the solution of widespread problems to large numbers of other
people who might have similar problems.

Danger — similarly, the knowing about potential dangers can
significantly increase the safety of each person when large numbers
of people know about it. Also, people like to protect other people. So
the idea of danger tends to get rapidly communicated.

Opportunity — many opportunities increase in value when other
people know about them. Many do not. For instance, when you know
that a particular company is likely to be successful, you might
recommend its stock to large numbers of people after you have
bought the stock yourself. Before that, you might keep it a secret, the
opposite of a meme.
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m Crisis — the quick reaction needed by many people requires the
spreading of the idea that the crisis imminent.

m Mission — the concerted effort of many people needed to accomplish
major goals requires that the idea of the mission be rapidly spread
and accepted by as many people as possible.

m Problem - those situations in which the rapid involvement of many
people is desirable. It is also extremely gratifying to communicate
the solution of widespread problems to large numbers of other
people who might have similar problems.

m Danger — similarly, the knowing about potential dangers can
significantly increase the safety of each person when large numbers
of people know about it. Also, people like to protect other people. So
the idea of danger tends to get rapidly communicated.

m Opportunity — many opportunities increase in value when other
people know about them. Many do not. For instance, when you know
that a particular company is likely to be successful, you might
recommend its stock to large numbers of people after you have



bought the stock yourself. Before that, you might keep it a secret, the
opposite of a meme.
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