STEP1-4 CD

CD trackO1

p.83 103

Chapter6
Delivering the Message
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Sources of Word of Mouth

There are three different kinds of word of nouth anong custoners:
1. Expert to expert
2. Expert to peer

3. Peer to peer
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Experts are continual Iy seeki ng expert “jobs” (speeches, for exanple)
and are continual |y seeking to bol ster their status as experts, in other

words, to narket thensel ves.
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The point is that experts don't get to speak with each ot her of t en enough,

even though the process is i mensely val uabl e.
| predict that the inportance and value of experts wll increase

dramatically in the conming years.
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( ) are custoners, influencers, reconmenders, or
prescribers who are actively trying to get other people to buy and use

your product. They are the prine novers of your word of nouth.
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There i s a device, however, that all ows you to take everything and tie

it up into a neat package. That device is called the “Story”.
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Menes are i deas that create the conditions that tend to cause their own

replication
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Do not only spread i deas through word of nouth, but also buildintothe



